LORD-YOUNG

Engineering Co., Ltd.
Engineers and Contractors
Pantheon Block, Honolulu, T. H.
Telephones 2610 and 4587,

M’CHESNEY COFFEE CO.

COFFEE ROASTERS'
! m in Old Kona Coffes
: lllcmu'r 8T. HONOLULU

WIRE FENCES AND GATES
¥ very best for every uee,

J. C. AXTELLS
Alakea Street

- "

| .

! SPECIAL SALE
." Linen and Pongee Walst
Patterns

3 YEE CHMAN & CO.
|. Corner King and Bethel Stresta.

CURIOS, JEWELRY AND
. NOVELTIES
HAWAIIAN JEWELRY
NOVELTY CO.

lhlnignathelam

2

[-JaMES NoTT, Jr.

. “Worker.

e e e e =T 1
SAN FRANCISCO
Goary Streed, just off Union Square
alioens P $150 .00 0.,
« Bost Famous Moais in
Weu steel and concrete ltmc-
fure. 250 rooms, 250 connect-
ing bathrooms, Homelike com-
fort rather than unnecessarily
expensive luxury. In center of
theatre, cafe and retafl districts.
On car lines transferring all
over cily. Take municipal car-
line direct to door. Motor Bus
‘meets trains and steamers.
Hotel Stewart is recognized as Ha-
wailan Islsnd Hudqurteﬂ. Cable

address "‘Trawets™ A Code,
J. H. Love, Honolulu lawunutive

PLEASANTON HOTEL

LUXURIOUS AND
. COMFORTABLE
STRICTLY FIRST CLASS
100 ROOMS 50 BATHS

Wahiawa Hotel

Nearly 1000 feet elevation; near de
M. grand scenery; fine bass fishing.
For particulars address E. L. KRUSS,
Wahiawa. Phone 0393,

Seaside Hotel

CHARMINGLY SITUATED AT
WAIKIK]
Dcll.htbl Rooms; Perfect
Culsine.

“CORAL GARDEN HOTEL
See the Wonderful Marine Ple-
tures in KANEOHE BAY—
Glass-bottemed saill and row
boats for hire—Good Meals

Served.
A. L. MacKAYE, Proprietor,

. HEINIE'S TAVERN
Most Popular lg;t Resort In

m Muning and Con-
structing Engineers.

uu-.— Buildings, Concrete Struc-
lll‘_m Btructures, Sanitary Sys-
m I“d Estimates on Pro-

PI'IDNE 3461

SILVA’S TOGGERY
Limited

“THE STORE FOR GOOD
CLOTHES"
Elks’ Buliding, King m

Pure Ice
- 1o

Tllerﬂl’aperllmm

OF HAWAI L

LEWERS & COOKE, LTD.

NOTHING COUNTS LIKE
SERVICE—~WE GIVE IT.
KERSHNER VULCANIZING
€O, LTD. .
1177 Alakea St, Phone 2434,
Fisk and Miller Tires.

McINERNY PARK
Elesgant Lots.

CHAS, 8. DESKY, Agent.

Merchant, near Fort.

MILLINERY

*+ HONOLULU HAT CO,
Hotel St., near Bethel St

FURNISHINGS IN DAINTY
CHRISTMAS BOXES AT

The Ideal

"STEINWAY

- m in Other Pianos
PLAYER PIANOS.

Ciiilen Dry Coeds
Company

Hotel St, near Bethel St

- PMR PIANO CO, LTD. -
{58 Hotel Street. Phone 2313.

HONOLULU STAR-BULLETIN,

SATURDAY, DECEMBER 4, 1915,

Tobe (ondusted w thes Pager by Alex F Osborn Instructor m

teTTRmat v BT LR F Selann

TOR THE MERCANTILZ MAN | FOR THE MANUPACTURER  FOR THE AMBITIOUS TOUTH
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HOW DOES ILLUSTRATION HELP DISPLAY?

Ilustrations are usually used to portray the goods adver-
tised. In this case the half-tone (the style of engraving which
produced a photograph or wash-drawing) is usually em-
ployed. Such reproduction is apt to be most lifelike. There-
fore, if you seek to show what the goods look like, the half-
tone is best when feasible:

But if you would use the eartoon style of illustration so as
to tell your story through a pieture, then you will find that the
pen-and-ink style, or just plain ‘“‘line’” eut works best. Most
newspaper cartoons are of this style, and even when the smooth-
ness of the stock might permit the use of a photographie plate,
the pen-and-ink kind will hit harder those whom the illustration
seeks to persnade. For the pen-and-ink illustration has a dash
and a vim—a natural strength and a rugged action such as the
half-tone can never attain.

Often you can make your illustration perform both func-
tions—illustrate the article, and also suggest the reasons why
the reader should buy. In faet, this dual-purposed illustration
is the ideal. Here’s one, for instance, that shows a happy-
faced woman at work with a vacuum sweeper, another portrays
an enviable plutocrat at the wheel of a high-powered automo-
bile. In both of these cases the half-tone style of illustration
or the photographlc kind is preferable, if feimble, because here
your first job is to picture your vacuum e¢leaner or your ma-
chine. Incidentally, the illustration may suggest: ‘‘That
woman looks contented even when she’s sweeping—it must be
easy with that vacuum cleaner.”’ '

And yet, though you can make your illustration so effect-
ive an adjunct to your advertising, how often some folk waste-
fully use pictures. Sometimes false economy leads the space
ns2r to fake any old illustration which hl ns to be on hand.,
He uses it in an ad which deals’ mth ‘2 subject which the illus-
tration does not illustrate. Thna, in’ ofder to save a few cents
—the few cents that new engraving and art work would cost—
such false economists practically throw aw;y the space—space
which they have paid many dollars to buy..
tion which does not illustrate. There are which not onl
do not help out, but which actually atmosph

the negative mistake of using pietures which mean ‘nothing—

armless Venus, et al.

Then, too, there is a temptatlon to rely too much upon an
arrow for illustration. Look out. Keep in mind the old story
of the lad who cried wolf. Remember he threatened so often
that his warning failed to put fear into the hearts of his hear-

érs. The cry became an old story to them. To hear it became |}
|| part of their habit, Therefore, the warning attracted less and
{| less attention. So it is with arrows. At first this form of illus-
| tration was tremendously attractive. But there have been so

many arrows used in so many differéent ways, that today the
arrow glides off the reader’s eye quite as water does from a
duck’s head.

~ And yet, though the arrow idea has been overdone, the
arrow is still worth while as an aid to other illustrations. For
surely you can get action into your advertwement if you use
the arrow. To the reader’s eve the arrows seem to run. They

| mean movement—dash—through that fact the arrow helps to

carry along the reader’s eye and in this way acts as an appetlzer
to the prospect’s potential desire to read the ad. '

Yes, arrows often help. But also, arrows often hinder.
Just as you can use them to help grease the way for the read-
ing eye, so also yon may misuse your arrows so that they clog
and block. Everybody knows, of course, that the American
eye runs from left to right. True, the Chinese eye does not.
The Oriental reads from bottom to top, whereas the Hebrew
reads his Yiddish from right to left. But the American and
the European eye travels from left to right, for it has bedn
trained by reading language and Ameriean and European
language is written from left to right. Therefore, if your arrow
does not run from left to right it hinders rather than helps.
For instance, suppose you paint a black line of type matter
across a big outdoor bulletin board. Suppose over the top of
this line and parallel you paint a huge arrow just as big as the
reading line running from right to left. Suppose beneath this
reading line you paint another big arrow running from right
to left. That line between those two arrgws running in the
opposite direction is far harder to read thag if the arrows were
not there, or if the arrows ran from left to right, the same way
as the reading eye would run whén perusing that line. Not
only in regard to arrows, but also in regard to other things
you can adhere to this left-and-right rule without sacrifice of
any other virtue. Suppose, for instance, that yon must illus-
trate an automobile. You can do this just as well by having
the front at the right and the rear at the left. And vet, the
first fourteen pictures of motor cars which a group of ad men
recently investigated, all pointed from right to left and, there-
fore, opposite to the natural direction of the reading eye.
Moreover, even if your illustration be a human face, why not
have the profile facing toward the right, rather than toward
the left? If you bear this point in mind you can almost always
make the direction of your illustration harmonize with the

natural course of the human eye, namely, from left to right.

such as when presenting a shoe polish or something of that| !
kind, as not to illustrate the ads with lr;'ele\'ant pictures of|;

CORPORATION NOTICES.
NOTICE OF ASSESSMENT.

MID.PACIFIC CARNIVAL, LTD.

Notice is hereby givea to all stock-
bholders of the Mid-Pacific Carnival,
Limited, that at a meeting of the
board of directors of the corporation
beld November 24, 1915, amn assess-
ment was levied upon all assessable

to the extent of the first fifty per
cent (50¢¢) of the par valve thereof;
that is to say:

{(a) On all stock on account whereof
ten per cent of the par valde has been

imposed is thirty per ceat;

(c) On all stock on account whereof
thirty per cent of the par value has
been pald, the assessmcnt hereby im-

is twenty per cent;
) On stock on account where-

Yet there is a worse crime than this misuse of aﬁ illustra- | Pesc

repulsive donstruction. For instance, take the time-honored ex- | *PPToY:
ample of the may frog which was used on a coffee label. That|préperty to
kind of misuse is almost suicidal. %nt sueh is not as common as | *&

mmcmcm'rcauu
mcmm.ruﬂmotmm_
At Chambers—In‘ Probate, -

eging that Mele K. Notiéy of Honolu-
hu died intestate at said Honolulu on
the 16th day of November, A. D. 1915,
leaving property within the jurisdic
tion of tiris court necessary to bé ad-
ministered upon, and praying that let.
ters of administration issue to Henry
Waterhouse Trust Co., Limited:

It is ordered, that Friday, the 31st
day of December, A. D. 1915, at 9
o-c!octt.m..beandherebyh
pointed for hearing said petition ln
the court room of this court in the
Judiciary building in the City and
County of Homolulu, at which time
and place all persons concerned may
appear and show cause, If any they
have, why said petition should not be
granted.

By the court,

(Seal) A. K. AONA,

Clerk.

Dated Honolulu, Nov." 27, 1915,

‘ 6331-Nov. 27, Dec. 4, 11, 18

DUTCH TEXTILE TRADE
IS HARD HIT BY WAR

TWENTHE, Netherlands.—The tex
tile trade, one of the principal h:dus-
tries in Holland, is suffering attack
from both Germany and Great Britain,
the first of which refuses to provide
sufficient dye-stuffs, while the latter
restricts the supply of the raw mate-
rials required to keep the Dutch spin-
dles going.
— e — —

BROKEN NEEDLE FIRES

POWDER IN AN ARSENAL

DOVER, N. J—A spark from a
broken mneedle in a sewing machine
set fire to the powder in the United
States government arsenal at Picstin-
ay, five miles from here, and resulted
in a panic among women workers and
the serious burning of four girls. The
fire occurred in a building where bags
are made and filled with powder. A

fire brigade extinguished the flames.

FOR S8AN FRANCISCO:

OCEANIC STEAMSMCO

3% DAYS TO SAN FRANCISCO

M LA R R R RN “I....h
ll..-“
III-.‘I.—.."“

C. BREWER 4 COMPANY, LLD,

MWM&Mﬂm

mm m
8 8 Manca...... ....Des. 7
8. S Matsonia..........Dec. 18
8 8 Lurtine.......... Des, N1
8. 8, Wilheiming........Dec. 29
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In the matter of the estate of Mele | ™"

of our shipping deparfmen
CASTLE & COOKE, LIMITED,
Agents, Matson Navigation Co.
633412t

NOTICE.

The 8. 8. Mauna Kea, sailing Sat-
urday, December 4, 1915, will not take
any deck passengers for Maul or Ha-

wall, all space being s
INTER-ISLAND 8. N CO LTD.

Honolulu, December 1, 1915,
63344t

Thirtyfour branches of the Red |,

Cross society have been recently or
ganized in Manitoba and $25,000 lnal

been subscribed.
-==—___—___——_‘-_-__-__.'==

DO IT ELECTRICALLY

Hawaiian Electric Co.

FREIGHYTY

and
TICKETO?®S
mpolntnlt.h
mainland.

. Ses wsl.u-nn
GO & CO., 72
King St Tel 1m

I T e —— . AT
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Pearl City—47:46 & m,
'llllzl.n.,‘lup.-.;
*5:31 p. m, *7:30 p.
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